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The brand has strong links to the product. Creating a visual 
language that can easily convey what Arkiv is, how it works and 
the benefits to potential and current users. A strong focus on 
blocks and layers allows us to convey the core elements of the 
product in a captivating way.
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Main Logo

This is the primary logo and will be used on every 
material associated with ARKIV.



Variations

The logo is made up of two parts: the brackets and 
the wordmark. the brackets and the letter “A” can be 
used individually FOR ICONS AND SMALLER VISUALS.



Clearspace

A minimum area of clear space, equal to the width of 
letter “A” should surround the logo. This area of 
isolation allows the logo to stand out, by ensuring 
that any copy, graphics, or other visual elements are 
kept clear.
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Colours

#181EA9

#000000

#E4E2E1

#FE7446

#14A6EF

Primary colours

Accent colour



Colours

#181EA9 #000000 #E4E2E1#FE7446 #14A6EF

Primary Accent
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Headings Text

Black Regular

Brutal IBM Plex Mono

abc d e f g h i j k l m n o p q
r s t u v w x y z

a b c d e f g h i j k l m n o p
q r s t u v w x y z

A B CD E F GH I J K LMNO
PQRS T U VWX Y Z

A B C D E F G H I J K L M N O P
Q R S T U V W X Y Z
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Typography



Typography

We’re reintroducing  
data as first citizen  
on blockchain

The Data 
Gateway
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Visual Elements
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The Data Gateway
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